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Included in our 

2024 corporate 

responsibility report

Randa Apparel & Accessories (Randa) is a global leader in apparel and 

accessories, trusted by top brands and retailers. Our portfolio of 30+ brands 

meets customersô evolving needs wherever they are. With more than a 

century of experience, we combine deep industry expertise with a forward-

thinking approach to deliver quality products and exceptional service. 

Corporate responsibility is woven into our businessðfrom sustainable 

sourcing and ethical manufacturing to community engagement and 

environmental responsibility. As a trusted partner, we remain committed 

to creating positive impact and empowering others to succeed. We value 

transparency, integrity, and innovation, working to benefit our associates, 

partners, and communities. This report reflects our progress, key learnings, 

and the work ahead as we continue building a more responsible, inclusive 

and resilient company.



At Randa,  our vision  is to be the global leader in 

apparel and accessories by driving change and building on 

more than a century of  innovation.

FOUNDED IN

1910
Randa has been driving innovation 

and change for over a century

30+ 
brands across all channels 

of distribution

11+ 
countries in which we operate

20,000+
stores worldwide that sell 

Randa products

1,000+
global Randa associates
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Over a century of  refining expertise

RANDA APPAREL & ACCESSORIES - SINCE 1910

Randa Apparel & Accessories (Randa) is a global powerhouse 

with over 100 years of expertise. One of the worldôs leading 

fashion apparel and lifestyle accessories companies, Randa 

operates a portfolio of 30+ brands, meeting our consumersô 

distinct and ever-evolving needs, whatever and wherever 

they may be.

HAGGAR - SINCE 1926

Since its beginnings in a one-room office in Dallas in 1926, Haggar 

Clothing Co. has grown from a manufacturer of men's fine dress 

pants and slacks into one of the most recognized apparel brands in 

the world. Credited with making the first pre-hemmed dress pant, 

washable suit, iron free cotton khakis, suit separates, and coining 

the term ñslacksò, Haggar has continued to lead menswear 

innovation and technology for over 95 years. Worn by U.S. 

Presidents, Hall of Fame athletes, and leaders in every industry ï 

the brand celebrates the refined elegance and timeless appeal 

of American style, where tradition meets contemporary flair, 

and where every detail reflects our commitment to authenticity 

and excellence.

TRIBAL - SINCE 1969

Tribal Sportswear was founded over 50 years ago in Montreal, 

Canada, to create apparel for a community of like-minded 

women. Tribal clothing is designed by women for women. 

From thread to finish, each piece is thoughtfully crafted with 

unparalleled attention to detail using premium fabrics.

NO change
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Notes from 

executive leadership

Randa Apparel & Accessories

JUSTIN SPIEGEL

President

In 2024, Randa Apparel & Accessories continued to 

strengthen its commitment to corporate responsibility as 

a core element of who we are and how we operate. We 

made meaningful progress across our People, Planet, 

and Product pillars ï deepening our understanding of our 

impacts, expanding the tools and processes that drive 

responsible decision-making, and advancing initiatives 

that support long-term sustainability across our business.

This year, we completed our third year of full greenhouse 

gas inventory and significantly improved the quality and 

coverage of our emissions data. We advanced our 

responsible manufacturing program, with more of our 

suppliers completing and verifying Higg FEM assessments 

than ever before. Our distribution centers continued moving 

toward Zero Waste certification, with Toronto surpassing 

the 90% diversion threshold and others making strong 

gains. And across our product divisions, we invested in 

material-impact and circularity training, strengthened 

traceability systems, and expanded the 

use of lower-impact and next-generation materials.

Justin Speigel signature

Equally important, we invested in our people through 

leadership development programs, new sustainability 

training, expanded associate learning initiatives, and 

continued support for a workplace culture grounded 

in inclusivity. 

We continue to prioritize this work because our 

responsibilities extend beyond making great products. 

As a company with a global footprint and a long history, 

we have an opportunity and an obligation to help build 

a more resilient, equitable, and sustainable future for 

the communities and partners who depend on us. 

I am proud of the progress we made in 2024, and I 

am grateful to our associates, suppliers, customers, 

and partners for their dedication and collaboration. 

Together, we will continue to invest, to innovate, 

and to lead with purpose.
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Randa has established a governance structure to oversee our Environmental, 

Social, and Governance (ESG) strategy, with a focus on identifying, managing, 

and overseeing key risks and opportunities.

Randaôs Executive Committee provides strategic oversight of our corporate 

responsibility efforts. The Committee works closely with the ESG Leadership Team 

and Steering Committeeðcomprised of leaders from each Randa divisionðas well 

as three dedicated Working Groups: People, Planet, and Product, which reflect the 

core pillars of our Sustainability Framework.

Each Working Group is composed of leaders from relevant functions across the 

organization who are critical to delivering our sustainability objectives. These groups 

convene monthly to share insights, assess impacts, and report on progress within 

their areas of responsibility. Each Working Group is instrumental in translating our 

impact vision into actionable plans.

The Executive Committee receives updates biannually and is responsible for 

approving long-term impact goals, strategies, and key initiatives. Our General 

Counsel advises on compliance with sustainability standards and regulations, 

while the Director of Global Sustainability plays a central role in leading programs 

across all divisions and adapts strategies, as necessary.

Randaõs ESG governance
Randa 

EXECUTIVE COMMITTEE

ESG LEADERSHIP / 

STEERING COMMITTEE

Sustainability leadership group

WORKING GROUP 1

People & working 

conditions

WORKING GROUP 3

Product & materials 

sustainability

WORKING GROUP 2

Planet: supply

chain & operations
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In 2024, Randa updated its first corporate-wide materiality assessment from 2022 to reflect the latest industry 

trends and global challenges. The list on the right presents the results.  Our intent was to identify and develop 

the most meaningful and current set of goals, initiatives, and strategic roadmap for our company. We took this 

thoughtful approach by identifying the top priority issues for our internal and external stakeholders. 

We partnered with a leading consulting firm to conduct in-depth research and analysis, focusing on industry trends, 

industry peers, and non-profits. Additionally, we gathered insights through interviews and surveys with over 70 

Randa associates, suppliers, business partners, and customers. 

Leveraging global frameworks such as the Sustainability Accounting Standards Board (SASB) and the Global 

Reporting Initiative (GRI), along with following guidelines from recognized organizations like the Ellen MacArthur 

Foundation and Cascale (formerly Sustainable Apparel Coalition), we identified a list 

of material issues to narrow our focus.

The insights gained from this extensive stakeholder engagement and analysis informed us to ensure that we focus 

and make progress on these key issues under  Randaôs Sustainability Strategy Framework, highlighting the most 

critical areas for our organization to address. 

Materiality &

stakeholder engagement

PRIORITY MATERIAL ISSUES

Raw Material Sourcing and Impacts

Inclusion and Authenticity

Circular Product & Packaging Design

Supply Chain, Human Rights and Working Conditions

Climate Change and Greenhouse Gas Emissions

Traceability

Responsible Manufacturing

Operational Impacts

Animal Welfare

Associate Health, Safety and Wellbeing
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Our priority is to be a responsible 

global citizen

Randaôs  Sustainability Strategy Framework is built around three core pillars: People, Planet, and 

Product .  This approach underscores our dedication to sustainability and aligns with our corporate vision of 

driving positive change, rooted in more than a century of innovation.
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PEOPLE PLANET PRODUCT

NO change



Empowering teams globally 
by driving equity and creating 

good livelihoods

FOSTER INCLUSION & AUTHENTICITY

We strive to create an inclusive, diverse, and respectful workspace where associates are empowered to bring 

their true, authentic self, every day. Stronger together, we break barriers and build bridges to connect people, 

celebrate uniqueness, and acknowledge that our differences are our greatest strengths. 

PRIORITIZE HUMAN RIGHTS & SOCIAL COMPLIANCE

We leverage industry-leading social compliance tools to enable good livelihoods globally. We aim to partner 

with top-quality factories and support our existing partners to ensure the protection of workers' rights, safety, 

and well-being.

ADVANCE ASSOCIATE WELLBEING

We will make Randa the best place to build a career by engaging and developing our talent. We prioritize 

delivering a leadership development program to train and empower our associates, create growth opportunities 

at every level and support our associates in all aspects of their lives. 

PEOPLE

NO change
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Inclusion & Authenticity
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Our 10-year goal remains clear: to ensure 

diverse talent is represented across our 

company and throughout our value chain.

In 2024, we advanced our vision of a more 

inclusive, equitable, and representative 

workplace. Building on a strong foundation, we 

formed a cross-organizational committee to 

promote learning, amplify voices, and foster an 

inclusive, empowering culture. While we are 

proud of our progress, we remain focused on 

strengthening our initiatives and deepening 

our long-term strategy.

EDUCATION AND AWARENESS

We enhanced our Inclusion and Authenticity 

learning platform through associate-led bi-weekly 

committee meetings, monthly programming, 

expert-led trainings, and dynamic speaker events. 

These touchpoints continue to build cultural 

awareness, encourage dialogue, and reinforce 

inclusion as an everyday practice.

ATTRACT AND DEVELOP DIVERSE TALENT

We continued to build a more representative 

workforce by investing in partnerships with 

organizations such as the Fashion Scholarship 

Fund and participating in recruiting events to 

ensure the continued diversity of our applicant 

pool. These efforts reflect our commitment to 

broadening access, nurturing emerging talent, 

and expanding pathways into the fashion industry.

COMMUNITY AND PHILANTHROPIC 

ENGAGEMENT

We upheld our dedication to giving back through 

volunteerism and partnerships that align with 

our values and support the missions of 

our brand partners.

As we look ahead, we remain dedicated to 

driving meaningful and measurable progressð

cultivating a workplace and supply chain that 

reflect the diversity of our associates, partners, 

and customers.

https://www.fashionscholarshipfund.org/
https://www.fashionscholarshipfund.org/


Associate wellbeing

Randa aims to be the best place to build a career 

by offering comprehensive benefits and meaningful 

development opportunities that support the physical, 

mental, and financial wellbeing of our associates. 

Beyond traditional benefits, we invest in training and 

leadership programs that strengthen skills, deepen 

engagement, and prepare our teams for long-

term growth.

RANDA UNIVERSITY OF LOGISTICS (RUL):  

Since 2011, nearly 400 associates have completed this 

immersive program at our New Orleans logistics 

center, gaining hands-on supply-chain experience and 

cross-team connections.

RUL 
Grads*

LinkedIn 
Learning

Randa Managers 
Meeting

400

Number of 
Trained 
Associates

*Nearly 400 associates accumulatively between 2011-2024

234 130+

LEADERSHIP CIRCLES:  

A group of corporate associates participated in 

virtual training sessions to develop core skills 

and behaviors aligned with the seven key 

principles of leadership. The program aims to 

strengthen interpersonal skills, boost productivity, 

and elevate overall leadership performance.

EXECUTIVE LEADERSHIP DEVELOPMENT 

PROGRAM (ELDP):  

In 2024, a cohort of eight Randa directors 

continued their participation in our intensive,

 two-year leadership accelerator program. 

The program builds on existing strengths 

and supports leadership development through 

cohort-based learning.

 

LINKEDIN LEARNING: 

In 2024, 234 active associates built more 

than 2,600 new skills on the platform, with 

38% of managers participatingðwell above 

the industry average of 14%.

RANDA MANAGERS MEETING (RMM):   

In May, more than 130 leaders from around 

the world gathered in New Orleans, Louisiana, for 

our annual management meeting. The dynamic 

program featured leadership development tools, 

focused breakout discussions, and meaningful 

opportunities for collaboration and networking.

SUSTAINABILITY TRAINING: 

In 2024, to embed responsible practices across 

roles, Randaôs 15 interns and the ELDP directors 

completed one-hour sustainability training 

sessions led by the Director of Global 

Sustainability. The sessions covered key impact 

topics across People, Planet, and Product, 

and new associate onboarding was updated to 

include these pillars. 

Randa's commitment to these priorities is 

evident in our Gallup poll results in 2024, 

which place us in the 85th percentile for 

associate engagement among U.S. 

companies of similar size, based on data 

accumulated from 2019 -2023.
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Human rights and social compliance

Randa aims to leverage industry-leading social compliance 

tools to integrate responsible practices worldwide. Our goal is 

to partner  with suppliers that adhere to fair wage standards 

and best-in-class safety benchmarks. Because our products 

rely on a global network of workers and partners, these 

investments help safeguard their rights and well-being while 

reinforcing the trust our customers place in us.

ETHICS

Randa associates follow our Code of Business Conduct, 

promoting integrity, fairness, responsible use of company 

resources, anti-corruption practices, conflict-of-interest 

avoidance, and a respectful, safe, and environmentally 

responsible workplace. Clear reporting channels and strong 

protections against retaliation uphold accountability, while 

oversight from our Chief Compliance Officer and senior 

leaders across HR, Finance, Legal, Internal Audit, and 

Business teams ensures consistent compliance across 

the organization.

TRACEABILITY AND COMPLIANCE

As part of our dedication to human rights, we have integrated 

robust due diligence processes into our procedures and policies. 

To enhance transparency and accountability, Randa invested in 

an AI-powered traceability technology platform to trace and manage 

our supply chain from raw material sourcing to the distribution of 

finished goods. We have also standardized our chain of custody 

documentation collection and validation processes. This enables us 

to strengthen verification of responsible supplier operations through 

audits, traceability systems, and risk-based assessments. This effort 

is supported by our Supplier Terms of Engagement, Code of 

Conduct, and local audits and compliance framework. A potential 

Randa supplier is subject to Randa social auditing, traceability 

audit, and if necessary, compliance training by our trained 

global staff in the US, Guatemala, China, India, Bangladesh, 

and Cambodia.

To stay informed about the global macro environment, mitigate 

risks, and continuously enhance our human rights and social 

compliance practices, Randa maintains active roles in industry 

groups. Our memberships include the American Apparel and 

Footwear Association (AAFA), with participation in Social 

Compliance, Environmental, and Product Safety Committees, 

Social Labor Convergence Project (SLCP) Signatory, Cascale, 

Source Intelligence Conflict Minerals, Better Work, and 

NIRAPON for workplace safety in Bangladesh.
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https://www.aafaglobal.org/
https://www.aafaglobal.org/
https://cascale.org/
https://www.sourceintelligence.com/solution/conflict-minerals


Social responsibility

Randa is committed to building a supply chain supporting 

respectful, safe, and fair working conditions. These initiatives 

show our focus on elevating workplace conditions, 

strengthening supplier capability, and driving continuous 

improvement across our global operations.

SOCIAL LABOR CONVERGENCE PROJECT (SLCP) 

SLCP provides the first industry-wide framework to assess 

social and labor conditions, and Randaôs global team of five 

uses its audit standards across all supplier pre-auditing, 

remediation, compliance guidance, and capacity building. 

By evaluating eleven performance areas and tracking results 

over time, we gauge supplier risk and progress while shifting 

from repetitive audits to meaningful performance improvement 

that supports factory advancement, sustainability, and 

worker well-being.

NIRAPON

Niraponôs Safety Management Program supports worker and 

workplace safety in Bangladesh through education and 

capacity building that goes beyond basic compliance. 

Randa is a member, and five of our key suppliers participate. 

Nirapon also offers an innovative grievance system where 

workers can scan a QR code to report issuesðstrengthening 

accountability across factories and brands. 

NEW PAGE

BETTER WORK PROGRAM

The Better Work Programðimplemented in four of Randaôs 

key suppliers in Cambodiaðadvances human rights and 

workplace safety. This program is a collaboration between the 

International Labour Organization (ILO) and the International 

Finance Corporation (IFC), promoting decent work and 

competitiveness across the global garment industry.

REIMAGINING INDUSTRY TO SUPPORT EQUALITY (RISE) 

In 2024, Randa partnered with a customer to bring the RISE 

Project to two of our key suppliers. The program centers on 

gender equality for female garment workers, empowering 

women through training, skill building, and the integration of 

gender-equitable practices into business operations.

PLANET WATER FOUNDATION 

Randa collaborated with a brand partner, the Planet Water 

Foundation, and participating licensees to install AquaTower 

water filtration systems at the Government Higher Secondary 

School in Tamil Nadu, India. Each tower provides clean 

drinking water, handwashing facilities, and hygiene 

educationðsupporting up to 1,800 people per towerð

enhancing community health and reinforcing our commitment 

to the well-being of regions where we operate.
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https://slconvergence.org/
https://www.nirapon.org/
https://betterwork.org/
https://riseequal.org/
https://planet-water.org/


Collaborating to create a 

responsible, traceable & 

transparent supply chain

REDUCE CLIMATE IMPACT

Randa is committed to addressing the issue of global climate change and mitigating the impacts of our business 

by reducing greenhouse gas emissions across our value chain.

MANUFACTURE RESPONSIBLY

To reduce our greenhouse gas emissions and environmental impact, Randa aims to set science-based Greenhouse 

Gas (GHG) reduction targets that extend beyond our direct operations, where a significant portion of our 

environmental footprint lies. 

MINIMIZE OPERATIONAL IMPACTS

Randa will integrate zero waste principles across our operations, aiming to divert waste from landfills. We have 

created a path for Randa-controlled distribution centers to achieve zero-waste certification and work towards 

Net Zero carbon emissions.

PLANET
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